




DESIGN AND BRAND GUIDELINES 


VVeLcome to the fresh 
Aragon Brand Guidelines. 

This document contains aLL 
you need to know about how 
the new identity shouLd be 
used in different supports. 

VVe hope you enjoy getting to 
know our brand better. 
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OURVISION 

Aragon lets you freely organize and coUaborate vvithout 
borders or intermediaries. Create global, bureaucracy-free 

organizations, companies, and communities. 



Build unstoppable organizations 
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05 - ISOTYPE / VERSIONS 






Aragon 

@AragonProject 

Build unstoppable organizations on Ethereum. Allovving the creation of value vvithout 
borders or intermediaries. Join the discussion at aragon.chat 

($) Decentralized c? aragon.org (ïïll Se unió el febrero de 2017 

2 Siguiendo 70,2 K Seguidores 

Delfina Polito, Curritta y 40 más de las cuentas que sigues siguen a este usuario 


Tweets Tweets y respuestas 


Multímedía Me gusta 


06 - ISOTYPE / VERSIONS 
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10 - LOGOTYPE / STRUCTURE 



DESIGN AND BRAND 





O Please, respect the security areas 


11 - LOGOTYPE/STRUCTURE 
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#07BAE4 



13 - COLOR USE / ISOTYPE 
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OFFICIAL GRADIENT 


• #06BCE5 #35F7EE • 



COLORS 



BLACK SCALE 


#343434 


#232323 


#191919 


#101010 


14 -COLOR USE/COLORS 
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DON'T CHANGE THE 
OFFICIAL BRAND COLOR 


DON'T SCALE THE LOGO 
WITHOUT PROPORTIONS 



DON'T ADD NEW ELEMENTS 

TO THE BRAND 


DON'T ROTATE THE 

LOGO 



DON'T USE UNOFFICIAL 
VERSIONS OF THE LOGO 


DON'^PLAY WITH 


WEIRD BACKGROUNDS 
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MINIMAL AND GEOMETRIC 
BACKGROUND 


19 - GOOD USE EXAMPLES 


i 
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Á 
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OFFICIAL FONT BRAND UNIVERSE 



VVEIGHTS IN USE 

Fight for freedom 

BOLD 

Fight for freedom 

MEDIUM 

Fight for freedom 

REGULAR 

Fight for freedom 

LIGHT 


OFFICIAL FONT PRODUCT 


Overpass 

VVEIGHTS IN USE 

Fight for freedom 

BOLD 

Fight for freedom 

REGULAR 

Fight for freedom 

LIGHT 

Fight for freedom 

THIN 


22 - TYPOGRAPHY 












DESIGN AND BRAND GUIDELINES 





DESIGN AND BRAND GUIDELINES 
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24 - ICONS 
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26 -SUBBRANDS 
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^L^'MENT 

ICON SECTION 


ELEMENT 02 

GLASS SECTION 


EL-M-NT 03 

COLOR SECTION 


27 - SUBBRANDS / STRUCTURE 
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SUBBRANDS 


• #4D1CF6 #62B5FB • 


aragonJS 


• #FBCF72 #26D0DD • 


aragonAPI 


• #15BBCC #02EFE4 • 


aragonOS 


GRADIENTS 


• #FEDB5A #FFA8A8 • 


aragonCLI 


• #FFA65D #FF6056 • 


aragonPM 


• #FF5D5D 


#FF7556 • 


aragonSDK 


28 - SUBBRANDS / COLORS 
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DESIGN LANGUAGE - CONCEPTS 
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33 - ISOMETRIC - EXAMPLE 
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36 - PLAIN, FIRENDLINESS - EXAMPLE 
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DESIGN LANGUAGE - CONCEPTS 





LU 



LAYER 01 
SOLID COLOR 



38 - SOFT & CLEAN IMAGES - EXAMPLE 
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0 55 1.61803398875 
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The 

community 
avvaits you 


ARAGON.ORG 
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O 

_ V 


21 st century 
oreanizations 


ARAGON.ORG 
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Organizations 
that work for 
you 


ARAGON.ORG 
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